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From “Likes” to 
psychographics
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myPersonality
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OCEAN model of personality
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Kosinski’s research
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Cambridge Analytica
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Concordia Summit (Sept 2016)
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Concordia Summit (Sept 2016)
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Academic ethics, or lack thereof
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FOIs to Cambridge
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SCL Group
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Methodology

Source: “Policing our Own” report on Afghanistan operations, 2011
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Intervention strategy

● Cash handouts
● Cash-for-gun program
● Mandatory military service
● Training programme
● Event
● “Smart” propaganda
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For more (Libya)

http://tinyurl.com/scl-disinformation 

http://tinyurl.com/scl-disinformation
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Where 
Cambridge Analytica 

fits
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Western data turn (TAA behaviors)
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Western data turn (TAA triggers)

Openness
Conscientiousness
Extraversion
Agreebleness
Neuroticism (>< Emotional Stability)
Need for Cognition
Need for Affect (?)
Locus of Control (?)
Reciprocity
Scarcity
Authority
Fear
Social proof
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   ML
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Plausible deniability

No theory between “interventions” and “Target Audience Analysis”

No need for communication between teams

Assets are Facebook Audiences

Political campaign does not get tarred with profiling

AI-shielding

Evasion of electoral rules

Accelerate self-segmentation with provocative content
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Bloomberg (Oct 2016)

(downplayed later)
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Evidence: psychographic targeting

     http://tinyurl.com/ca-cognition “Method Effects and the Need for Cognition Scale”

http://tinyurl.com/ca-cognition
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Evidence: use of “Likes”

     http://tinyurl.com/ca-fb-likes

http://tinyurl.com/ca-cognition
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Some impact...
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Information warfare
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von Clausewitz
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NATO in Latvia
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Optimism?
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Awareness rising

http://tinyurl.com/ca-sar-medium http://tinyurl.com/fb-pivot 

http://tinyurl.com/ca-sar-medium
http://tinyurl.com/fb-pivot
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Thank You!
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Gary Coby comments


	Slide 1
	From “Likes” to psychographics
	myPersonality
	OCEAN model of personality
	Kosinski’s research
	Cambridge Analytica
	Concordia Summit (Sept 2016)
	Concordia Summit (Sept 2016)
	Concordia Summit (Sept 2016)
	Academic ethics, or lack thereof
	FOIs to Cambridge
	SCL Group
	Strategic Communication Laboratories
	Methodology
	Methodology
	Target Audience Analysis
	Intervention strategy
	Audience-based measure of effectiveness
	Audience-based measure of effectiveness
	Audience-based measure of effectiveness
	For more (Libya)
	Methodology
	Where Cambridge Analytica fits
	Western data turn (TAA self-segmentation)
	Western data turn (TAA behaviors)
	Western data turn (TAA triggers)
	Western data turn (TAA triggers)
	Western data turn (Interventions)
	Western data turn (Interventions)
	Western Data Turn (Interventions)
	Plausible deniability
	Bloomberg (Oct 2016)
	Evidence: psychographic targeting
	Evidence: collected data
	Evidence: use of “Likes”
	Data flow in Trump campaign
	Some impact...
	Some impact...
	Information warfare
	von Clausewitz
	NATO in Latvia
	Optimism?
	Awareness rising
	Right to portability (GDPR)
	Thank You!
	Facebook Lookalike
	Gary Coby comments

